
TRASHMAN NO MORE HAULING YOUR PLASTx: BOTn.ES AND ALUMINUM CANS TO THE
SUPERMARKET, RON GONFNS RECYCLEBANIt Wn.L PAY TO T AXE 11fEM A WAY.

RecycleBank
WASTDUL THmKJRO ,II Not everyone bothfj!rs to recycle. a fact of !if
that Ron Gonen found endlessly frustrating. '100 much stuff is .

going to.the landfills.an~1~~~~ t ~re at~~ifi~ econo~iq

and envIIonrnental cost: he 'says: B Gonenffidrlt blame the

consumer. The old system, which de ends on people sorting and
hauling their4ash to supermarkets f rnickaIS"and. djrn~s.askS c

too much of the ~average slwpper. So i 2004th~ former .De1qi~ CC"

consultant created Rec~cleBank, afot;:pro~tP~GielI>hiasta:t;tup~
that pays people for thell reGYc1a.bles I(mostlym the form of gift ..

certiftcatesto retailers like mole Foqds andCVS). then trucks
:-~trash away and ev~n sortsiW th~ plant. ~omeowners like. .

'~ being able to track theIr trash-G"oneI1insta1ls RFIDtags on theIr'. bihs~to see ~o~ how close they aretl\) their~~xt coupon and h~

many trees thelT recyclables have'saved Ther;three dozentQw:{$';~
and cities in the Northeast that Goneri 'has cdnttactedwithlike ;

, RecycleBankbecause it helps them
3 ~ duce 1aridfil1 costs. As. ."

forGonen. ~'s PYi~~ he's. gmoney-and ~es,

~e.has diverte~ ~on tons of trag 'from l~dfil.1s, ,C9~g: c'
.SOOn: RecycleBank is heading west.. i-Jenny Mw
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Sungevity
~ 8NARrs !! The
Berkeley startup alms to do for
the solar business what Dell
did for perSCMtal computers:
digitize the entire enterprise
to cut costs and create a mass
market. Putting photovoltaic
panels 00 residential rooftops
Is a labor-intensive cottage
business, often involving mul-
tipe visits to a client's home to
make the sales pitch, measure
the roof, and design a custom
system. Sungevity, which
launches this month, takes all
that online. Enter your address
on its website, and satellite-
imaging software zooms in
on your home, calculates the
roof's dimensions, selects ap-
propriately sized solar arrays,
and shows what they will look
like ins~led-while COn1P4Jt-
ing your return on investment.
Once the order is placed, one
of five off-the-shelf prepack-
aged solar arrays is ~
to the customer's door, and an
installation crew is dispatched.
Rather than employ its own
installers. Sungevity will work
with unions to train electri-
cians and other conb"actors so
that it can tap pools of green-
collar workers in local markets.
"This changes the game," says
Sungevity co-founder Danny
Kennedy, a veteran Australian
environmental activist who left
Greenpeace and raised $2.7
million last year from inves-
tors, including German solar
giant Solon and actress Cate
Blanchett. "Our technololY
allows us to size up an entire
city remotely and work out
what the solar potential of the
roof space is," adds Kennedy.
The target market is middle-
American suburbia, with its
vast tracts of cookie-cutter
houses. After rebates, a stan-
dardized Sungevity solar array
for a four-bedroom home in
Northern California will cost
about $21.000 and deliver an
estimated retum on Invest-
ment of 13% over the system's
25-year life. "We're selling this
as an economic asset," says
Kennedy, "not just as a way to
go green." - Todd Woody
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